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Abstract

The existence of common ownership and asymmetry of distribution channels are
characteristics of recent supply chains. This study analyzes the impact of these
characteristics on input pricing. We consider a market with one supplier and two
manufacturers. One manufacturer sells its product in two independent markets,
while the other sells its product in only one of the two markets. In our model, a
standard understanding of the relationship between common ownership and input
price changes in the presence of channel asymmetry. In other words, an increase in
the extent of common ownership can lead to an increase in input price. Thus, com-
mon ownership may reduce the profits of supplier and manufacturers and consumer
surpluses. We also investigate whether this result is robust to several extensions.
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